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English 110
Rhetorical Analysis Essay
Select a print ad and analyze it, using what you've learned so far about advertising strategy and tactics.  The ad can be for a product, a service, or an organization. You can evaluate a single ad or a series of similar ads that comprise a campaign. Be sure to choose wisely.  If you choose a very simplistic ad that does not require much analysis, your grade will reflect your choice.  Your ad must include a person.
The focus of your report will be on defining the advertiser's purpose and evaluating whether the ad is effective in achieving its goals. To do this successfully, your analysis should reflect your understanding of the terms and concepts we have reviewed in class.   

Your report should be a minimum of eight paragraphs.  Every ad is different, and length may vary.   Pay special attention to essay structure (introduction-body-conclusion). Organize the body into clear subtopics that analyze the various factors, and be sure to provide adequate support (detailed explanations and examples) for each of your conclusions. Here are some of the elements you may want to consider and a suggested outline for your report: 

Introduction (1 paragraph) 

     Start with a general statement that will help the reader understand your approach to analyzing the ad. This could be an observation about the appeal of this type of product, the general needs and interests of the target market, the type of advertising usually found for this product class, etc. 

     Introduce the ad with a very brief description of the product or service it is promoting. Include details on the ad's placement -- the type of media (consumer magazine, newspaper, B2B publication), the vehicle (name of publication where it appeared), timing (when it ran).    

     Present your thesis (your evaluation of the ad's effectiveness) and the main factor or reason that influenced your evaluation.  Your thesis should appear at the end of your introduction.

Description of the ad  (1 paragraph) 

     Provide an objective description of the actual ad. Include details on the visual appearance (layout, colors, graphics, etc.) and the message (the ad copy). A copy of your ad is to be included, but a visual description should allow the reader to “see” the ad without looking at it directly.  

     You can also include more information here about the product or service (features, usage patterns, pricing strategy, past advertising, etc.) if you feel this background will help your readers understand your analysis.  You might have to do a bit of researching if needed.
      

Advertiser's purpose  (2 paragraphs) 

     Analyze the ad in terms of what you believe the advertiser's goals are in running this ad. Justify your thinking by citing specific elements of the ad's design, message or placement that made you draw these conclusions.  Your analysis should answer these two questions:  

     1 - What is the objective of the ad? Go beyond the obvious (increasing sales, which are marketing goals) and think about the ad's communication goals (what the advertiser wants the actual message to accomplish in consumers' minds). Does the ad seek to create awareness of a new product or feature, develop or reinforce a long-term brand image, reposition the product, change existing consumer perceptions?  

     2 - Who is the target audience for this ad?  Be as specific as possible. Think more consciously about this intended audience.  What social and cultural issues will affect how these consumers react to the ad?  Why did the advertiser chose this audience?  Remember, advertisers choose a particular magazine for a reason.  Be sure to think about the audience intended for the magazine.  Who would most likely fall for the pitch?  What are the consumer’s needs or desires? What might the consumer feel is lacking in life or desirable in life? Does the ad suggest anything interesting about an audience from the past?
Strategy & tactics (3 or more paragraphs)  

      Analyze the elements of the printed ad in terms of how they work to accomplish the objectives. Justify your thinking by citing specific elements of the ad's design, message or placement that made you draw these conclusions.  The elements you evaluate will depend on your ad, but here are some questions to consider:  
· What is the one main benefit the ad promises for the target audience? What product features are offered to support this benefit?  

· Which of Aristotle’s appeals are being presented:  logos, pathos, ethos, or a combination is the advertiser using to persuade the consumer? 

· What positioning strategy is being used? How does the advertiser want consumers to think about the product in relation to its competition?    

· What brand image or personality is being communicated? 

· What elements of the ad seek to make the message memorable? Look for the meaning behind the text.
· Does the ad copy emphasize creativity, or is it content-driven? 

· What specific techniques is the ad using to deliver the intended message? Discuss the function and effectiveness of the main elements of the ad: 

· Layout & design (overall impact; weighting of the elements; how the eye moves around the layout; the camera technique used; how the use of color (What colors are used?  What do they suggest or evoke?), white space and type face contribute to the message). 
· Models  How many are used?  What gender?  What do they look like?  What are they wearing/doing?  What are the expressions on their faces?  What are they looking at?  What are their body positions?  What are these details meant to imply or evoke?
· Setting  Where is the scene set?  What does this setting suggest about mood or emotion?  How dod the models relate to the setting?  Are they pointing to, leaning on, standing on or behind, looking down on, or approaching anything in the picture or anything outside the frame of the picture?
· Visual  (impact, placement, appropriateness, relationship to the copy or headline).  

· Headline (how it attracts attention or contributes to the message).  

· Body copy (text) (length, tone, emphasis). What words are printed in the ad?  What is the proportion of words to images?  Where are the words placed?  What do font size and style suggest about the message in the text?  How do they connect with the images?  Are there any key words?  How do you know?  What moods do the words evoke?  What promises do the words make?
· Omissions  Consider not what is shown and said, but also what is not shown, what is not said.  What is implied through leaving certain things out?
· Slogan  (familiarity, tie-in to the product benefit or company image). 

· Company logo (familiarity, prominence, corporate image).  

  

Conclusion (1 paragraph) 

    Overall, is the ad persuasive, believable, memorable?  Will it accomplish the advertiser's goals? 

    What response do you believe the ad will get from consumers?   
    Reassert your thesis -- the main reason the ad is or is not effective for its intended purpose
Formatting

Title Page:  Use the title page format for this paper.  Create a catchy title for your paper and a description of this assignment.  For example:  Catching Dodge Fever:  A Rhetorical Analysis of a Dodge Car Ad
Reference  Page:  A reference page must be included.  Use APA formatting to reference your ad. In the text of your paper, you do not need to formally cite your ads, simply refer to them. For example, “In the ad for Calvin Klein jeans….”
Reference page example entry:  Calvin Klein Jeans. (2006, July). Flare Magazine, p. 34.  If the page is not available, exclude it from the entry.

Tentative Schedule:


Tuesday  3/20 

through Friday 3/23:  
Find ad and work on paper
Monday 3/26:  
Read your papers aloud in groups, revise, and complete  checklist
Tuesday 3/27:  

Complete revisions and submit essay, checklist, ad in folder
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Rhetorical Essay Rubric
	Category
	4

Very Good
	3

Good
	2

Fair
	1

Poor
	0

Missing

	Introduction

Starts with a general statement, briefly introduces the ad (where, when,) and ends with a clear thesis
	
	
	
	
	

	Advertisement Description

Objective description of the elements in the advertisement. Includes visuals and text description.  Analysis is not included here.
	
	
	
	
	

	Purpose
Objective and target audience is explained thoroughly
	
	
	
	
	

	Strategy and Tactics
Ad thoroughly analyzed

x2
	
	
	
	
	

	Organization

Essay is organized overall, easy to follow
	
	
	
	
	

	Conclusion
Essay is brought to a close with statements on effectiveness, reasserting the thesis
	
	
	
	
	

	Reference 
Reference page is included and accurate
	
	
	
	
	

	Language: 
Spell/grammar check used.  No ROs, SFs, CSs.  First person is not used.
	No errors
	1error
	2-3 errors
	4-5 errors
	More than 5 errors

	Formatting
All formatting accurate, title page is included.  Title follows directions.
	No errors
	1error
	2 errors
	3 errors
	More than 3 errors

	Total
	A   =  38-40        

A - =  35-37             

B+ =  33-34       

B   =  31-32   

B-  =  28-30 


	C+ =  25-27

C   =  22-24

C-  =  19-21

D+ =  16-18

D   =  13-15

D-  =  10-12

F    =    0-9
	
	
	


